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The Role of Shaanxi Merchants of the Kham Region
in the Cultural Interaction between Han and Tibetan Ethnical Groups
since the Early Qing Dynasty

SHI Shuo ZOU Libo
( Institute of Tibetan Studies Sichuan University Chengdu Sichuan 610064)

Abstract: Shaanxi merchants had always played an important role in Han-Tibetan trade in the Kham re—
gion since the early Qing dynasty. Shaanxi merchants were quick at seizing business opportunities and expan—
ding their markets in the Tibetan communities by constructing a hierarchical business network of their own.
More importantly they were highly aware of the role of cultural exchange in the Han-Tibetan trade; therefore
they consciously promoted their business by respecting the customs of the Tibetans and following their life—
styles. In this sense Shaanxi merchants of this period acted both as ambassadors of the Han culture in the
Kham region and as disseminators who introduced Tibetan culture into the Han communities hence contribu—
ting to the cultural exchange between Han and Tibetan ethnical groups in the Kham region.
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